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1. KoMmnereHuMm W HWHIAMKATOPbI MX JOCTH)KeHHs, NpoBepsieMble JTaHHBIMU
OLIEHOYHBIMHU MaTepuaIaMu

[enbro 0OcBOEHUS AUCHUILINHBI SBISETCS POPMUPOBAHUE CIEAYIOIIUX KOMITETECHIIUI:

YK-4 CriocobeH npuMeHsTh COBPEMEHHbIE KOMMYHUKAaTUBHBIC TEXHOJIOTHHU, B TOM YHUCIIE
Ha UHOCTPAHHOM SI3bIKE, JUISl aKaJIEeMUYECKOT0 U MPO(eCcCHOHAIBHOTO B3aUMOICHCTBHUS.

Pe3ynbpraramMu 0cBOEHUS IHMCLUUIUIMHBI SBJISIOTCS CIEIYIOIINE UHAMKATOPBI JOCTHXKEHUS
KOMIIETECHIINH:

NYK 4.1 OO6ocHOBBIBaeT BBIOOp aKTyaJdbHBIX KOMMYHUKAaTHUBHBIX TEXHOJOTHHA
(uHQOpMAIIOHHBIE TEXHOJIOTHH, MOJIEPUpPOBaHUE, MeAHauus u Ap.) Uil obOecredeHus
aKaJeMUYECKOT0 1 MPO(ECCHOHATHLHOTO B3aUMOICHCTBUSI.

NYK 4.2 IlpumeHser COBpEMEHHBIE CpPEACTBAa KOMMYHHUKAIMU JJIsl TIOBBIIMICHUS
3¢ (HEKTUBHOCTH aKaJEMHUUYECKOTO M MPO(ECCHOHAIBHOTO B3aWMOJCHCTBHS, B TOM YHUCIIEC Ha
WHOCTPAHHOM SI3bIKE.

NYK 4.3 OnenuBaer 3¢(eKTUBHOCTh MPUMEHEHHS COBPEMEHHBIX KOMMYHHKATHBHBIX
TEXHOJIOTHI B aKaJIeMUYECKOM U Mpo(deccnoHalIbHOM B3aUMOICHCTBHUSX.

2. OneHo4Hble MaTepHaJIibl TCKYLIECT0 KOHTPOJIA U KPUTEPUHA OLNCHUBaAHUA

DJIEMEHTHI TEKYIIETO KOHTPOJISA:

— CaMOCTOATENbHASI paboTa CTYJACHTOB (BBINOJIHEHUE YCTHBIX M MUChbMEHHBIX 3aIaHHi);
— YCTHBIN (DPOHTATIBHBIN OMPOC HA MPAKTUYECKHUX 3aHATHUSAX,

— TECTUPOBAHHUE TEOPETUUECKUX U MPAKTUIECKUX HABBIKOB O0YJAIOIITUXCS,

— BBIIIOJIHEHUE KOHTPOJIBHOTO 33JaHusl IO UTOraM U3Y4YE€HUS 3asIBJICHHBIX TEM.

CamocrodrenbHas padoTa CTYI€HTOB - BBIIIOJIHEHNE YCTHBIX U MUMCbMEHHBIX 3aJJaHUN 110
T€MaM, OIpeAeNeHHbIM B paMKaX JUCIUIUIMHBI, OCBOEHHE TEPMHUHOJIOTUU. YPOBEHb
CaMOCTOSITENIbHOW paboThl O0YyYaroIUXcs OLEHUBAETCS BO BpeMs pabOThl HA 3aHATHAX MpU
BBIMIOJTHEHUH AHAJIOTUYHBIX 3aJaHUM U KOPPEKTHOM HCIIOJIb30BAHUM AaKTUBHOM JIEKCUKU I10
JUCLIUILINHE.

VYcTHBIH (pOHTANBHBINA ONMPOC HA MPAKTUYECKUX 3aHIATHUSX IPENIoyiaracT BbISIBICHHE
CTENIEHM YCBOEGHHsS H3y4aeMOrOo MaTepuana CTYACHTAaMH, BBIABICHUE TPYAHOCTEH B
(GbopMUPOBaHUM HEOOXOJUMBIX HABBIKOB: TOBOPEHMSI M MHCbMa, IPH HEOOXOIUMOCTH,
KOPPEKTHPOBKA HaBbIKA UTECHUS U BOCIPHUATHS Ha CIyX MHOSI3BIYHOrO TekcTa. OLeHKa onpoca —
10 NATUOAITIBHONW CUCTEME I10 3aBEPILIEHUU TEMATUYECKOTO pa3/ena.

Kpurepuu onieHuBaHMs yCTHOTO (PPOHTAIIBHOTO ONpoca!
«OTIINYHO»
- CTYIEHT JE€MOHCTPUPYET BBICOKHI YpPOBEHb BIIAJICHUS HM3YyYEHHOW JIEKCHMKOM, MPaBUIBHO
(dbopMynupyeT OTBET Ha BONPOC Ha MHOCTPAHHOM SI3BIKE;
«XOpOILO»
- CTYIEHT JE€MOHCTPHUPYET XOpolllee BIaJCHHUE HM3YYEHHON JIEKCHUKOM, MOHUMAET COAepKaHHe
BOIPOCA, OJIHAKO UMEIOTCSl HE3HAUUTENbHbIE OLIMOKU B ()OPMYIHPOBKE OTBETOB,;
«YAOBIETBOPUTEIHHO»
- CTYJIeHT ci1abo BiIajeeT U3y4eHHOM JIEKCUKOM, B OTBETE BCTPEUAIOTCS CEPbE3HbIe OIIMOKHU, KaK
JMHTBUCTUYECKOTO, TAaK U CMBICJIOBOT'O XapaKTepa,
«HEYAOBJIETBOPUTEIBHO»
- CTYJIEHT He BIIaJIeeT JeKCUKOM, He MOHUMAET COJIep:KaHne BOMpoca.

TectupoBaHue TEOPETUUECKUX U MPAKTUYECKUX HABBIKOB OOYYAIOIIUXCSI — BBIOJHEHHE
3aJaHUNl C OTBETaMU «MHOXKECTBEHHOTO BBIOOpa» IO MaTepuajaM HW3YYeHHOH JIeKCHKH,
OCHOBHBIM MOHSTHUSAM, BCTPEUAIOIIMMCS B y4EOHBIX TEKCTaX.

Kputepuu onieHnBaHusi OTBETOB Ha BOIPOCHI TECTA:



«otanuHo» - 90-100% npaBUIBHBIX OTBETOB OT OOLIEr0 KOJMYECTBA MPEACTABICHHBIX
BOITPOCOB;

«XOpoIIo» - 75-89% MpaBMIILHBIX OTBETOB OT OOILETr0 KOJMYECTBA MPEICTABICHHBIX BOIPOCOB;
«yIOBIETBOPUTENbHO» - 51-74%  mnpaBWIBHBIX OTBETOB OT OOLIEro  KOJIMYECTBa
IPEJICTaBICHHBIX BOIIPOCOB;

«HEYIOBJIETBOPUTENIbHO» - MeHee 50% npaBUIbHBIX OTBETOB OT OOIIEro KOJIWYeCcTBa

IIPEACTABIICHHBIX BOIIPOCOB.

BrinosHeHne KOHTPOJIBHOIO 3aJaHus 110 UTOraM MU3Y4EHHs 3asBJIICHHBIX TEM — PELICHHE
NPE/ICTABICHHBIX MPAKTHYECKUX 3324 C IPUMEHEHHEM C(OPMUPOBAHHBIX HABBIKOB TOBOPEHUsI/
nuceMa. [Ipumep — penienue ciaenyromero Keca:

Case study.
Strategic Planning at the Family Store

In 1894, John Jacobi opened a small dry-goods store in a small mountain town in a
southeastern state. In addition, he travelled by wagon to larger communities in the state to sell
his clothing and other dry goods. By 1916, Jacobi's Dry Goods Store had outgrown its small
quarters, moved to a larger facility, and expanded its line to become what would be known today
as a small department store. Since the store carried almost everything a typical family would
need, John decided to change the name of the store to the Family Store. This he thought was a
better description of what the store sold and, in addition, was better for promotional purposes.
However, he still travelled the state (in a small truck by this time) to sell to other stores.

Despite the depression in the late 1930s, the Family Store and John Jacobi continued to
thrive because of their good service, wide selection, and reasonable prices; business was so good
that by 1936 there were seven stores located throughout the state. John had expanded the
business to 12 stores before he passed away in 1952 at the age of 81 and management of the
organization was turned over to the oldest son John, Jr. Because of the growing economy, the
business continued to thrive during 1950s and into the 1960s, mainly because of its excellent
reputation and little competition from national chains in the rural state.

In the mid-70s, however, business started to decline as some large shopping malls were
built throughout the state and regional department store chains entered the state. This, coupled
with the entrance of several discount chains (e.g., K-mart) into the state, caused sales to decline
in many of the Family Stores located in large communities. John's response to these
environmental changes was to open five Family Discount Stores in the more populated regions
of the state. Thus, as the 70s came to a close, 12 Family Stores and 5 Family Discount Stores
were operating in the state.

In 1988, as he reviewed the organization's performance for 1987, it became painfully
evident that something needed to be done regarding the direction of the organization. With the
exception of two, all Family Stores had slowly declining sales each year from 1983 to 1987; the
other two had experienced declines during the last three years. The Family Discount Stores
unfortunately had not done much better. None of the five had ever achieved the levels of sales
and profits originally expected and two actually lost money during the last two years. On his
desk, John had copy of a list of several social and economic trends that were expected to
influence retail business in the next decade. These are shown in Exhibit.

The way John saw it, it was time to make some critical long-range decisions regarding
the organization. For example: Should they concentrate on smaller communities where regional
and national chains do not have outlets? Should they compete aggressively with the chains and,
if so, on what basis? Should they seek for their organization a unique direction, distinct from any
other? What kind of organization is the Family Store?



"Who says we have to be a retailer?" John thought as he left the office. "I can see it now:
the Family Record Store, the Family Bookstore, and the Family Inn Motel. Who am | kidding?
We are a chain of department stores. Maybe we have outworn our purpose and should just sell
out to some national chain. Maybe I'm going crazy?"

Exhibit.
Trends Impacting Retailing Business

1. The nation's economy will continue to grow despite a slight recession at the end

of the 80s.

2. The post-World War Il baby boom generation will be into middle age.

3. Real wages will grow.

4. Family incomes will grow, and the number of employed wives will increase,
especially among college-educated women.

5. As “cocooning” (spending more time at home) becomes a trend, the demand for
home-oriented products and services will expand more rapidly than the demand for
products and services consumed by individuals.

6. Women'’s earnings will represent a much higher proportion of total personal income.

7. Mature couples (over age 55) will control 75 percent of the nation’s assets.

Key terms.

1. Mission - a long term vision of what an organization is trying to become.

2. Strategic management - develops the mission objectives and strategies of the entire
organization; the top-level decision-makers in organization — crpareruueckuii MEHEIKMEHT.

3. Span of control - the number of subordinates who report to a superior —
HOpMa yrnpaBJIICMOCTHU.

4. Total quality control - an approach to quality in organizations that seeks to achieve
continual quality improvements through involvement and commitment of all employees —
YIPaBJIECHUE KAYECTBOM.

5. Just-in time Inventory Control (JIT) - a refined application of Material Requirements
Planning that results in components becoming available at the precise moment in time when they
are required — YHIPpaBJCHUC NOCTABKH 3aIl1aCOB CBOCBPEMCHHO.

6. Departmentalization - the process of grouping jobs together on the basis of some
common characteristics, such as product, client, location or function — noapasnenenue Ha
OTACIIBI.

Kpurepun onieHuBanus:

PezyanaTm BBIITOJTHCHHA KOHTPOJBHOI'O 3aJJaHUA OMPECACIIAIOTCA OLCHKAMU «OTJIUYHOY,

«XOpOoHIo», KyAOBJICTBOPUTCIBHO», KHECYAOBJICTBOPHUTCIHEHOY.

«OTJIIUYHO»

- CTYACHT JOCMOHCTPUPYCT BBICOKHU YPOBCHBb BJIAACHUA I/I3y‘{eHHOI71 HGKCHKOﬁ, MOXKET
TpaMMaTHYCCKU U JICKCHYCCKH IPABUJIBHO BBIITOJIHUTH 3aJIaHUC,

«XOpoHo»

- CTYJIEHT JIEMOHCTPHPYET XOpOIIEe BIIAJICHUE H3YYEHHOW JIEKCUKOW, MOJHOCTHIO MOHUMAET
COACPIKAaHNUEC, MOKCT MPABUJIIBHO BBIIIOJIHUTL 3addHUC, OAHAKO HMCIOTCA HC3HAYUTCIILHBIC
OIINOKH,

«YHAOBJICTBOPUTCIIBHO»

- CTyIeHT ciabo BIlaJleeT W3YyYEHHON JIEKCUKOW, WCIBITHIBAET TPYAHOCTH B TMpOIEcCe
BBITIOJIHCHHUA 3a/IaHN A, B OTBETC BCTPCUYAKOTCA CCPLEC3HBIC OIJ_II/I6I(I/I, KaK JIUHI'BUCTHUYCCKOI'O, TaK 1
CMBICJIOBOTO XapaKTepa,

«HCYOOBJICTBOPUTCIBHO»

- CTYACHT HC BJIaJCCT J'IGKCI/IKOI\/II, HE IMOHUMACT COACPIKAHUEC BOIIPOCA, HE MOXKCET BBIIIOJHUTDH
3alaHuC.



3. OneHo4YHbIe MaTepHAJIbl HTOTOBOI0 KOHTPOJIsI (MPOMEKYTOUYHOM aTTecTauun) u
KPHUTEPHHU OLICHUBAHUS

3a4yerT ¢ OLEHKOW B IMEPBOM CEMECTpe MPOBOAMTCS B MHCbMEHHOM M YCTHOH (opme 1o
6uneraMm. buner comepxut 3 mpaktudeckux 3anaHusd. CTyIEHTHI JONMYCKAIOTCA K 3a4eTy Io
pe3yspTaTaM TEKYLIEro KOHTPOJs, a TaKKe IPHU YCIOBUU YCIIEIIHOTO M CBOEBPEMEHHOIO
BBINOJIHEHUS 3aJJaHUH CaMOCTOSATENIbHOW PabOTHI.

3amanus 1A 3aUeTa ¢ OLIEHKOM:
1. JlaiiTe SKBUBAJCHTBHI CICAYIOIIUX TEPMHHOB Ha PYCCKOM/aHTIHMICKOM si3bike. COCTaBbTE
IIPEIJIOKEHUS C JAaHHBIMU CIIOBAMHU.
HavanpHblil 3Tanm UTOrOBOM IIPOBEPKU 3HAHMM CTYJEHTA, ITO3BOJSIOIIMA CKOHLEHTPUPOBATh
BHUMaHME Ha NPaBUIbHOCTU HCIOJIb30BAHUSA TEPMUHOJIOIMHU IO JAUCLMILIMHE, HEOOXO0AUMOCTH
€€ MHTErpaliy B TEKCT OTBETOB Ha CJIEAYIOLINE BOIIPOCHI.
2. IlpounTaiiTe W KpaTKO NEpeanTe €ro CojAep)KaHUE Ha AHTJIMHUCKOM s3blke. BbimonHure
3a/1aHus K TEKCTY.
OOyuarouuiics AeMOHCTPUPYET NMOHMMAaHUE TEKCTa Ha HHOCTPAHHOM SI3bIKE, 1ae€T KPUTHUECKYIO
OLICHKY HM3JIaraeMbIM (hakTaM, HHTEpIpeTupyeT ux. Bonpoc nposepsier popmupoBanue MYK 4.1
u YK 4.3.
3. [IpokommenTupyiite curyanuto. [Ipemioxure pemeHue.
Ha paHHBI BOmpoOC mHpeArnojaraeTcsi pa3sBEepHYThIM OTBeT. B mpouecce oTBeTa CTYNEHT
UCIOJIb3YET U3YyUEHHYIO JIEKCUKY U IEMOHCTPUPYET HaBbIKU, ITpoBepsiemble UVK 4.2.

OO6pa3zerr 3a1aHus HA 3a4€T C OLICHKOM:
1. Give Russian/ English equivalents. Make up sentences with the words: channels of
distribution, compatible with, variables of the marketing mix, assets and liabilities,
tangible and intangible assets, HAJIMYHBIE JICHBTH, IIOTOK TOBapOB,
MMPOABHIKCHUEC TOBApPa HA PBIHKE, pa6OTOI[aT€J'II), npeanpusaATUC TOProBasd MapkKa, CTOMMOCTb U
ocHa

2. Read and summarize the text. Do the tasks after the text.
Memoranda

Memoranda (or memos) are notes used for communications within a single company.
They are not normally placed inside an envelope, but may be if the contents are private or
confidential.

Memos need no inside address, but the name and department of the recipient should be
given. In the same way, they need not be signed, but the sender’s name and department should be
added. Some companies also use memos for general information to be communicated to all staff,
either pinned to a notice board or duplicated and delivered to each desk individually.

Because memos generally act as informal notes, they need not strictly be written in the
style of formal letters, but the information should be laid out clearly.

If you are writing a memo to be pinned on a notice board, make sure that you give it a
subject title that will draw the attention of passing staff. Memos are useless unless somebody
reads them. Memaos can be used for s variety of other purposes:

- to record the points covered or agreed at a meeting;
- to request that a person attends a meeting;

- to list the tasks being delegated to the addressee;

- to pass on any information.

Memos should always be filed for future reference.
MEMO

To: ALL STAFF Date: 15th November 2024
Sender; E. W Davies, Dept: Personnel Extn: 2456
CHRISTMAS PARTY CANCELLED



This year, there will be no office Christmas Party as in previous years.

Instead, staff and their partners are invited to join the directors at Fishbourne Court Hotel on the
evening of 21st December for dinner and dancing. Further details will be circulated next week
Those wishing to attend please leave their names with, me before 30th November.

Task 1. Read this memo. Decide who ‘HGW ' is and what his or her job is.

From: HGW Date: 21 /4/99

MEMORANDUM

To™ Department managers

Subject: -1n service English classes

From Monday 8 May English classes will be held in the Training Centre (room 217). There will
be two groups: intermediate level (8.50-10.00) and advanced level (10.50-15.00). Please
encourage your staff to attend one of the sessions. All teaching materials will be provided but
students will be expected to do homework and preparation outside working hours.

Please send me the names of all interested staff by noon on Wednesday 26 April. They will be
given an informal oral test during the first week in May so that we can decide which of the classes
is best for them.

The size of each class will be limited to 12 participants.

Task 2. Use the words listed below to complete the following memo.

forwarder, Double, samples, dispatch, specializes, requirements, assured, Quarter, instructions,
quoted, confirmed, bulk, deadline, representative

MEMO

TO: Brian Sharp Date: 21st May 2022 Reference:
From: Nigel Parkinaon - for information only
Subject: Order for Berber carpets - B3434/H

I have examined the (1) received from Eastern Carpets and am convinced that they meet

our (2), the prices (3) are also satisfactory and there is a good discount on
(4) orders.

Mr. Hossan, the London (5) of Eastern Carpets has assured me that his company can meet

our 1st November (6), and think has been (7) in writing by his head office.

I have already given our packing (8) to Mr. Hassan and he has (9) that his

company will use a freight (10) who (11) in the (12) of goods to the

United Kingdom.

According to our sales figures for the last (13) the demand for this type of carpet

increasing. Therefore, we may be able to (14) our next order. '

3. Comment on the situation. Offer the decision/Solve the problem.

This morning’s meeting is supposed to be about next year’s budget. However, you’ve had an
idea about the distribution system that you’d prefer everyone to discuss. Decide what to do.
(Possible answers: I’'ll keep quiet and discuss the budget / I’ll introduce the topic of the
distribution system / I’ll do something else (What?)

Kpurepuu onieHuBanus 3a4eta ¢ OLEHKOU

B pe3ynprare OCBOCHUSA NHUCIHUIUIMHBI «JI€JTOBOM aHIIUMUCKUNA  SI3BIK»  CTYIEHTY
BBICTABJISIETCA CIIEYIOIIAs OL[EHKA!
«OTIUYHOY
- CTYAEHT JIEMOHCTPUPYET OTJIMYHOE BJIAJEHUE W3YYECHHOW JIEKCHMKOM, IOJHOCTHIO IOHHMAET
COZEp)KaHUE TPEACTABICHHBIX MaTE€pPUAIOB, MOXKET TOYHO, TPAMMAaTHYECKH U JIEKCHYECKU
MPABUJILHO BBIMIOJHUTH 3aJ]aHKe, OTBETHI IIPEICTABICHBI HA BCe BOMPOCH OMIIETa;
«XOPOLIOY
- CTYIEHT JIEMOHCTPHUPYET XOpOILIEe BIIAJICHUE U3YYEHHOM JIEKCUKOMW, IMOJHOCTBIO IOHUMAET
coiepKaHuE MPEJACTABICHHBIX TEKCTOB, MOXET MPABWIBHO BBIOJIHUTh 3a/IaHUE, OTBETHI JaHbI




Ha Bce 3 Bompoca OuWiIeTa, OJHAKO B OTBETaX BCTPECUAIOTCS HE3HAUYUTENBHBIC OIIUOKH,
HETOYHOCTH, YITYIICHUS

«YJIOBJICTBOPUTEILHOY

- CTyAeHT clabo BIAJeeT M3YYEHHOW JIEKCHKOH, HE IOJIHOCTBIO IIOHHUMAET COepIKaHue
NPE/ICTaBICHHBIX MaTEPHAJIOB, UCIIBITHIBACT OMPEICICHHBIC TPYAHOCTH B IPOIIECCE BITOJHCHHS
3aJaHus, OTBETHl JaHBl TOJIBKO Ha 2 u3 3 BOMNPOCOB OuWileTa, B OTBETAX BCTPEYAIOTCS
3HAYUTEJIbHBIC OIMOKH, KaK JMHTBUCTHYECKOTO, TAK U CMBICIIOBOT'O XapaKTepa,
«HEYIOBIICTBOPUTEIHHOY

- CTYJICHT HE BJIaJICCT JICKCUKOM, HE MOHMUMAET COJICPYKAHHE BOMPOCOB, HE MOXET BBIIIOJHHUTH
3aJ[aHKe, OTBETHI JaHbI TOJIBKO Ha 1 u3 3 BompocoB OuieTa;

«He aTTecToBaH / He ABUIICSI»

— CTYJICHT He 3alllejI/He ABUIJICS Ha 3a4eT/0TKa3ajcs OTBeYaTh Ha BOIIPOCHI OMIICTa

4. OueHo4yHbIe MaTepHaJIbI I NMPOBEPKH 0CTATOYHBIX 3HAHMH
(chopMUPOBAHHOCTH KOMIIETEHIIHIA)

Task 1. Fill in the blanks with the correct words (MYK 4.1, 4.2).

In a planned economic system government __ decide what and how much is to be

produced and __by whom, when and to whom. Producers generally have little __about what
goods and services to produce. Their main task is to __their assigned production quotas.
Pricesare by government planners and tend to be very __not changing according to

supply and. Consumers usually have some __ of choice - it’s impossible to control every
single . Butthe __ of goods and services may be quite limited.
Activities such as market research, __ and advertising usually are neglected. Sometimes
they aren’t done at all.
Government planning may work __ well as long as an economy is simple and the
of goods and services is small. It may even be necessary under certain conditions-during wartime
for example. However, as economies become more__, government planning becomes more __.
It may even __down. Planners may be overwhelmed by too many complexes. And
consumers may lose their __if the planners don’t respond to their __.
Labor in Poland illustrates this.

(fairly, strikes, variety, difficult, complex, distributed, planners, branding, decision,
patience, choice, rigid, detail, needs, assortment, break, demand, meet, freedom, set)

Task 2. Translate into English (UYK 4.2).

1. MapkeTuHr noMoraet ObITh YBEPEHHBIM B TOM, UTO HYKHBIN IPOAYKT CMOKET HAUTH
CBOETO MOKYIAaTest

2. Makpo-MapKeTHHT MO3BOJISIET COYETATh CIPOC U MPETIOKEHHE U TEM CaAMBIM TOCTHYb
€N O0IIecTBa.

3. IIponaBIrsl ¥ MOKYIMATENA MOTYT OOMEHSATH TOBAPHI M YCIYTH HAa YTO-THO0 [IEHHOE.

4. MeHeIKephl ONPENeNIIOT MAPKETUHTOBYIO CTPATETHIO.

5. MapKeTI/IHFOBaH CTpaTerud MO3BOJISACT ONIPEACTINTD HeHeBOﬁ PBIHOK, TO €CTh
NOKYIIaTeNeH; OJI0KEHHE, KOTOPOE BBl XOTUTE JIOCTUYb M ACCOPTUMEHT TOBapOB.

6. ToBap, 11eHa, pacnpeieeHUe U TPOIBIKSHNAE TOBapa Ha PHIHKE SBISICTCS
HEOTHEMJIEMOH YaCThIO MApKETHHTA.

7. MapkeTHHT JeaeT JI0IeH CIIUIIKOM MaTePHATMCTUYHBIMY - OH HaIleJTUBAET UX
CKOpee Ha BEILU, HEXKEIIM Ha COI[MAIbHbIC HYXIbI.

8. Makpo-MapKeTHHT UMEET JIeJI0 C MOTOKOM TOBAPOB M YCIIYT, YAOBIECTBOPSIOIIHX
noTpeOHOCTH MOTpedUTENEH.



9. OcHoBHasl 3a/1a4a PHIHKOB U IOCPETHUKOB CAeTIaTh 0OMEH Jierdye, HaiTu Hanbomee
yI00HOE BpeMs JIsI POU3BOJICTBA U MTOTPEOICHUSI.

10.MapkeTHHT TOKEH HadaTh C MOTPeOHOCTEH MOTEHIIMATBHOTO MTOTPEOUTEIS, a HE C
MIPOU3BOJICTBEHHOT'O TIpOIIecca.

11.MapkeTuHr onpezenser, Kakue TOBaphl U yCIyrd He00XOAUMO POU3BOUTS,
NPUHUMACT PEIICHUE O JM3aiiHEe W YITAKOBKE TOBapa; TPAHCIIOPTHPOBKE M XPAaHCHUH, pEKIaMe
¥ TOPTOBJIC U MOCIIE IPOAAKU YCTAHOBKE U TAPAHTHH.

Task 3. Questions for discussion (YK-4).

1. It is fairly easy to see why people do not beat a path to a mouthtrap manufacturer’s door, but
would they be similarly indifferent if some food processor developed irrevolutionary new food
product that would provide all necessary nutrients in small pills for about $100 per year per a
person?

2. Distinguish between how economic decisions are made in a planned economic system and
how they are made in a market directed economy.

3. Identify a “central market” in your city and explain how it facilities exchange.

Nudopmanus o pazpadoTunkax

Euuna Enena I'puropbeBHa - ctapmmii mpenojaBatelb Kadeapbl aHMIMHCKOrO si3blka B cdepe
Hay4yHOU KOMMyHukanuu WA HUA TT'Y



